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Current Social Presence

@dripp_bar

• 9,351 followers
• 1,718 posts
• Website link in bio
• Link to shop button
• Gift card button
• Average post frequency: 

daily
• Good image quality
• Diverse content

Dripp 

• 342 Page Likes
• Website link in “about” section
• Phone number in “about” section
• Average post frequency: daily
• Link to shop
• Link to customer reviews
• “Coffee Together. A unique 

specialty coffee bar that serves 
delicious handcrafted coffee 
beverages.”

@dripp

• 905 followers
• Website link in bio
• Bio: “COFFEE 

TOGETHER.”
• Average favorite per 

tweet: 1
• No retweets
• No comments 
• Average post frequency: 

daily
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Social Goals and KPIs
The measurable goals for Dripp’s social media accounts are to:
• increase conversion rates for the online merchandise shop 
• increase online to-go orders placed through the website
• Increase brand awareness and loyalty

We will determine success of these goals by measuring:
• Visits to Dripp’s homepage (where to-go orders are placed)
• Website traffic
• Unique visits and impressions 
• Sales on the merchandise shop
• Amount of to-go orders placed

The branding goal for social media will be to:
• Establish an online community of loyal Dripp specialty coffee consumers
• Attract an audience of educated and cultured coffee lovers 
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Social Campaign
#TheseAreAFewOfOurFavoriteDrinks

Event: The Holiday Season
What: A virtual advent calendar highlighting 
a different Dripp beverage each day
When: December 1 - December 31
Platforms: Instagram, Facebook, 
Twitter
Goals: Create brand awareness and 
establish Dripp online community by 
sharing user generated content of 
customers enjoying drinks. 
Content: Content will be educational and 
informative. Videos describing each drink, 
how they’re made, who will enjoy them, 
etc., will be posted to Facebook daily. 32



#TheseAreAFewOfOurFavoriteDrinks
Sample Content Calendar 

33



34



Sample Facebook 
Video Post: 

Dripp Carly at our Fullerton location is sharing  
some holiday cheer! Watch now to find out what 
goes into making our perfect Peppermint Latte 
and why it’s her favorite of our festive beverages! 35*Created with Canva



Sample Tweet:

36*Created with Canva



Summary
Dripp can become the leading trendy 
accessible coffee shop in its area through 
strong social media, email, and SEO 
strategies. Dripp must focus first on 
optimizing online ordering and increasing 
those AOVs. By doing so Dripp will gain a 
larger audience that will in effect increase 
conversions of the online merchandise 
shop. Dripp will gain and maintain loyalty 
by being a leader in educational, fun, and 
DIY content surrounding enjoying coffee 
at home with links included to purchase 
Dripp’s products. By boosting social 
media and eliminating barriers to online 
ordering on the SERPs, Dripp will 
increase conversion rates, and through 
email marketing tactics, Dripp will see 
increased return and unique customers. 37


